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INTRODUCTION 
TO REPORTING
IN ALTERYX

Clinton Fisher, Global Customer Success Manager
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COMPLETE 
SESSION SURVEYS
ATTENTION
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• A survey was placed at your seat. It should take less than 2 minutes to complete

• Please return your completed surveys A S YO U E X I T the room

• Surveys are anonymous, and we rely on your opinion for improvement 
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NETWORK NAME:
InspireTRN19

PASSWORD:
inspireTRN!
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FORWARD-LOOKING 
STATEMENTS

This presentation includes “forward-looking 
statements” within the meaning of the Private 
Securities Litigation Reform Act of 1995. These 
forward-looking statements may be identified by the 
use of terminology such as “believe,” “may,” “will,” 
“intend,” “expect,” “plan,” “anticipate,” “estimate,” 
“potential,” or “continue,” or other comparable 
terminology. All statements other than statements of 
historical fact could be deemed forward-looking, 
including any projections of product availability, 
growth and financial metrics and any statements 
regarding product roadmaps, strategies, plans or use 
cases. Although Alteryx believes that the 
expectations reflected in any of these forward-
looking statements are reasonable, these 
expectations or any of the forward-looking 
statements could prove to be incorrect, and actual

results or outcomes could differ materially from 
those projected or assumed in the forward-looking 
statements. Alteryx’s future financial condition 
and results of operations, as well as any forward-
looking statements, are subject to risks and 
uncertainties, including but not limited to the 
factors set forth in Alteryx’s press releases, public 
statements and/or filings with the Securities and 
Exchange Commission, especially the “Risk 
Factors” sections of Alteryx’s Quarterly Report on 
Form 10-Q. These documents and others 
containing important disclosures are available at 
www.sec.gov or in the “Investors” section of 
Alteryx’s website at www.alteryx.com. All 
forward-looking statements are made as of the 
date of this presentation and Alteryx assumes no 
obligation to update any such forward-looking 
statements. 

Any unreleased services or features referenced in 
this or other presentations, press releases or public 
statements are only intended to outline Alteryx’s 
general product direction. They are intended for 
information purposes only, and may not be 
incorporated into any contract.  This is not a 
commitment to deliver any material, code, or 
functionality (which may not be released on time 
or at all) and customers should not rely upon this 
presentation or any such statements to make 
purchasing decisions.  The development, release, 
and timing of any features or functionality 
described for Alteryx’s products remains at the 
sole discretion of Alteryx.
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With Alteryx, I can help change people’s 
lives!

CLINTON
FISHER

When I use Alteryx, I feel like a data surfer!

A LT E RY X  U S E R  S I N C E  2 0 1 7
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TODAY’S
AGENDA

• Static Reporting
- Build an easily distributable hardcopy

• Batch Reporting
- Where the real power of static reporting starts 

to come into play

• Interactive Reporting
- Build visualizations that allow users to easily 

interface with, slice, dice and analyze
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STATIC 
REPORTING
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CREATING A STATIC REPORT 
IN ALTERYX

• Snippets:

- Text – Titles, Headers, Footers

- Images – Logos, Graphics

- Charts

- Maps

- Tables

• Layout Tools – Organizes snippets

• Each tool requires configuration

• Join/Join Multiple Tools assist with alignment

• Grouping is used for batching multiple reports

• Once a snippet, it is static

Customer Report

Store Address City State Annual Sales

Mutt Hutt 509 Fort St. Buffalo WY $1,934,000

Animal House 123 S. 2nd St Douglas WY $858,000

Pet Food Outlet 200 E. Lakeway Rd Gillette WY $1,083,000

Petland 3769 E Lincoln Way Cheyenne WY $1,721,500
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INTERACTIVE CHART TOOL

• Area

• Bar/Column

• Box and Whisker

• Candlestick

• Heatmap

• Line

• Scatter

• Pie/Doughnut

9

# A L T E R Y X 1 9

INTERACTIVE CHART TOOL 
(ADD FUNTIONALITIES)

• Layers
- Think combo charts!
- E.g. Line/Column

• Transformations
- Think dynamic coloration by 

unique values!
• Batching

- Think about creating 
charts per unique value
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REPORT MAP TOOL

• Allows you to generate maps:

- Must have Spatial Data

- Point, Line, or Polygon Data

- Handles Multiple Data Streams

• Label Connection Inputs for Data Layers

• Thematic mapping

• Zoom in or out from Map Extent

- Zoom Out-Positive values (0 to -99)

- Zoom In-Negative values ( 0 to -99)

• Inset maps (Bounding rectangle)
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JOINING REPORT SNIPPETS

• Reporting Tools are treated as data streams

• Each record represents a report

• Join by Record Position or by Specific Values

• Typically Join by Specific Values used for Grouping
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JOINING MULTIPLE 
REPORTING SNIPPETS

• If joining more than 2 snippets at one time

• Typically joins are based on all snippets that will be aligned vertically or horizontally

- This is because of the configuration options of the Layout Tool
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REPORT TEXT TOOL

• Add text to reports

- Manually enter text inside tool

- Update report text via input data

- Combination of both

• Can be attached to other snippets

- Maps, Tables, Charts, Layouts

• Format all text

• Images may be inserted

• Pro tip: Great for writing dynamic emails
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TABLE TOOL

• Allows you to create data tables:

- Basic Table

- Pivot Table (Only if streaming from a CrossTab Tool)

• Configure size of Table

• Select Fields to Display

• Default Table Settings

- Format Header

• Create Column and Row Rules

- Conditional Formatting
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TABLE TOOL

• Conditional Formatting

• Column Rules
- Annual Sales > $1.5mm Green Font

- Annual Sales<$1mm Red Font

• Row Rules
- Row Rule: [Store]=Petland Font Blue and Bold

- Column Rules take priority unless option selected to override conflict with Row Rule

Store Address City State Annual Sales

Mutt Hutt 509 Fort St. Buffalo WY $1,934,000

Animal House 123 S. 2nd St Douglas WY $858,000

Pet Food Outlet 200 E. Lakeway Rd Gillette WY $1,083,000

Petland 3769 E Lincoln Way Cheyenne WY $1,721,500
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RENDER TOOL

• Transforms all report snippets into reports

- PDF Document (*.pdf)

- HTML (*.html)

- Word Document (*.docx)

- PowerPoint (*.pptx)

- Excel (*.xlsx) beware of paper size

• Group Data into separate reports

• Snippets can be used as Headers/Footers

• Filename can be modified by:

- Appending/Prepending

- Replace Filename with Group Name
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PUTTING IT ALL 
TOGETHER
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LAYOUT TOOL

• Allows for arrangement of reporting snippets.

• The tool can be configured to organize snippets 
horizontally or vertically.

• Ordering is allowed to determine the order in 
which each snippet (chart, map, table) appears.
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UNDERSTANDING THE LAYOUT TOOL

Horizontally
Table

Desired Report Output

Report Text Top

Report Text Bottom

Layout
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UNDERSTANDING THE LAYOUT TOOL

2
1

Table

Desired Report Output

Report Text Top

Report Text Bottom

Layout

Vertically

21

# A L T E R Y X 1 9

UNDERSTANDING THE LAYOUT TOOL
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CREATE A ONE PAGE REPORT

1. Start file 01a_exercise_start_file.yxmd

2. Replicate a report as show to the right

- Header

- Footer

- Report Text with ‘Responders’

- Map of Customers in store trade area

- Chart of spend potential by Store

- Table of top 10 customers based on spend potential

INSTRUCTIONS RESULTS

E X E R C I S E 23
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CREATE A BATCH REPORT

1. Input file 02a_exercise_batch_start_file.yxmd

2. Take the pre-existing report and create batched reports 
that output two files:

- One for ‘No’ responders

- One for ‘Yes’ Responders

INSTRUCTIONS RESULTS
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CREATE A BATCH REPORT

1. Input file 04a_exercise_insight_start_file.yxmd

2. Using restaurant sales, create the following charts:

a) Daily Sales over time (No aggregation)

b) Drill-down chart to observes sales by

- Year, Month, Day

c) Pie chart of % of customers with positive and 
negative experiences 

BONUS: Add a date filter to the Insight!

E X E R C I S E

INSTRUCTIONS RESULTS
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QUESTIONS
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BEFORE YOU 
LEAVE

ATTENTION
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•B E F OR E  YOU L E AV E…
Please take a moment to complete your evaluation survey. 
Hand it to the room monitors on your way out. 
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THANK
YOU

Clinton Fisher,  Global  Customer Success Manager
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